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ACCOUNTING

Way of exam:

Request for underwriting: 
Attendance at least 70% of total seminars and minimum 21 scores from the two written 
seminar exams.

Request for passing the exam:
Passed the prerequisites + reveived the attendance sign. 

Way of exam:
Two seminar written exams during the semester (finance) (2*20=40 points) 
Written exam (accounting) (40 points)

Evaluation:
Total scores: …0 points 0 ‐ 39 points (1) unsatisfied; 40 ‐ 49 points (2) satisfied; 50 ‐ 59 
points (3) average; 60 ‐ 69 points (4) good; 70 ‐ 80 points (5) excellent

References

References: Slides and the following references

Learning material:

 Michael P. Griffin: MBA Fundamentals, Accounting & Finance, 
Kaplan Publishing 2009 ISBN‐13: 978‐1‐4277‐9719‐3

 A. L. Lesser ‐ G.S. Lesser: Basic Accounting Simplified, GSL Galactic
Publishing 2011 ISBN: 978‐0‐578‐07632‐4
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The place and function of 
accountancy in the 

economics
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Follow the changes that 
occur in the entity

Issue legal 
document 

Process the data 
(documents)

Reporting the financial 
situation of the entity

Analysis of the report 
(financial statements)
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It creates an 
information system

It aims to be 
complete

It prepares every 
event:

continually, itemised, 
all inclusive.

Its standard/ 
fundamental unit is 

money

Its standard/ 
fundamental unit is 

money

It needs to be 
supported by 
vouchers

It needs external 
control

It creates a closed 
system

It is output‐orienated
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Traditional 
approach

bookkeeping

cost accounting

financial reporting

the voucher system
connectedwith the
previous parts

Functional 
approach

financial accounting

management 
accounting
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1. identification 

2. recording  

3. measurement

4. communication
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Qualitative characteristics of financial information

Fundamental qualitative characteristics of financial information include:
 Relevance: the information must be relevant to the needs of the users, which is the case when the 

information influences the economic decisions of users. This may involve reporting particularly 
relevant information, or information whose omission or misstatement could influence the economic 
decisions of users.

 Materiality requires accountants and auditors to focus on financial information which is expected to 
affect the decisions of the users.

 Faithful representation (reliability): the information must be free of material error and bias, and not 
misleading. Thus, the information should faithfully represent transactions and other events, reflect 
the underlying substance of events, and prudently represent estimates and uncertainties through 
proper disclosure.

Enhancing qualitative characteristics include:
 Comparability: The information must be comparable across periods and across companies, so that 

users can identify trends in the performance and financial position of the reporting entity.
 Verifiability requires the information to communicate the underlying economics of the company's 

business
 Timeliness requires disclosure of financial information not to be excessively delayed
 Understandability: the information must be readily understandable to users of the financial 

statements. This means that information must be clearly presented, with additional information 
supplied in the supporting footnotes as needed to assist in clarification.

Thank you for your 
attention!
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